EXECUTIVE SUMMARY
The Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP) is a Free Trade
Agreement (FTA) between 11 countries around the Pacific Rim: Australia, Brunei, Canada, Chile, Japan,
Malaysia, Mexico, New Zealand, Peru, Singapore, and Vietnam. Negotiations for the Trans-Pacific
Partnership (TPP), as the CPTPP was originally called, were stalled following the 2016 election of U.S.
President Donald Trump who withdrew the United States from the agreement shortly after his
inauguration. The remaining 11 signatories amended the text of the TPP, and the newly named CPTPP
was signed on March 18, 2018. Entered into force later that year on December 30, the CPTPP is now
the third largest free trade area in the world by GDP, accounting for 15% of global trade and 13.5% of
global GDP.¹

Between May 10 and June 7, 2020, the American Chamber of Commerce in Singapore (AmCham
Singapore) conducted a survey of its members to better understand the challenges and opportunities
facing businesses with respect to the implementation of the CPTPP, including how the provisions of
the agreement are being used, what would encourage companies to utilize the agreement, and how
COVID-19 has impacted the way companies view trade deals like the CPTPP.

HOW IS THE CPTPP BEING USED?
The survey found that while the majority of companies, especially hospitality, logistics and
manufacturing firms, and U.S.-based companies, believed the CPTPP is broadly beneficial for trade in
the Asia-Pacific region (Figure 1, Figure 2, and Figure 3), utilization of provisions of the agreement
remains relatively low (Figure 4).

Despite the withdrawal of the United States from the TPP, 22% of surveyed U.S.-based companies say
they have used at least some part of the agreement. This is compared to 3% of Singapore-based
businesses and 15% of firms based elsewhere (neither Singapore nor the U.S.).

Increased resources and education on how companies can better leverage the agreement will be a vital
next step. Overcoming lack of awareness or the mindset that the provisions may not be applicable to
their company will be imperative.

¹ Nishimura & Asahi, “The Comprehensive and Progressive Agreement for Trans-Pacific Partnership”
(https://www.lexology.com/library/detail.aspx?g=7450df43-c057-4ab3-b047-f5c247302849)
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KEY FINDING 1

The majority of companies find the CPTPP beneficial.

In general, do you believe the CPTPP is beneficial for businesses in Asia-Pacific?

Unsure, 25%

Yes, 70%
No, 5%

Figure 1

KEY FINDING 2

Hospitality, logistics, and manufacturing firms, as well as U.S.based companies are more likely to positively view the CPTPP.

BY INDUSTRY
In general, do you believe the CPTPP is beneficial for businesses in Asia-Pacific?

Manufacturing
Services

74%
68%

6%

Logistics
Technology

9%

17%
26%

100%
64%

Hospitality

36%
80%

Yes

No

20%

Unsure

Figure 2
Sample sizes: Manufacturing: n=23, Services: n=53, Logistics: n=5, Technology: n=22, Hospitality: n=5.
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BY HEADQUARTERS LOCATION
In general, do you believe the CPTPP is beneficial for businesses in Asia-Pacific?

U.S.

80%

Singapore

2%

54%

6%

Other

40%

69%

Yes

19%

15%

No

15%

Unsure

Figure 3

KEY FINDING 3

While most companies find the CPTPP beneficial, utilization
remains low.

Of the 15% who report having utilized some part of the agreement (Figure 4), 88% of those respondents
believe their businesses have benefited from doing so, mostly via tariff reductions (Figure 5).
To-date, has your company utilized any
part of the CPTPP?

How has your company benefited from using the CPTPP?
(Select all that apply). n=15

Tariff reductions

Unsure, 33%

Yes, 15%

9

Optimized supply chain to take
advantage of the agreement

8

Increased market access
(goods or services)

7

Reduction of paperwork &
lower compliance costs

7

Level playing field w/ local or
foreign competitors

4

Investment protection &
guarantees
No, 51%

Figure 4

3

Recognition of professional
certification or business visit
preferences

2

Other

2

Figure 5
Only respondents who reported utilizing (n=17) AND benefiting
(n=15) from the CPTPP received this question.
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WHAT WOULD ENCOURAGE COMPANIES TO TAKE
ADVANTAGE OF THE CPTPP?
A key reason driving low utilization rates, the survey finds, lies in the lack of education around how
companies can effectively use the CPTPP – two-thirds of respondents believe the agreement is not
applicable to their company (Figure 6). Additionally, the breadth of the provisions in the agreement can
make it challenging for companies to understand the relevance or direct impact of the CPTPP to their
operations. Tellingly, all but 17% of surveyed businesses say that if the provisions of the CPTPP were
more easily understood, or if better resources were available, they would be more likely to use the
agreement (Figure 7).

KEY FINDING 4

Better education around the provisions of the CPTPP could
improve utilization rates of the agreement.

Why has your company not made use of CPTPP (Select all that apply). n=58
Not sure if any provisions of the CPTPP are
applicable to my company

66%
17%

Unsure

16%

The CPTPP does not cover our major markets

12%

Other trade deals better suit our needs

10%

Provisions in FTAs do not bring additional benefits
Too complicated to implement

5%

Figure 6
Would your company benefit from any of the following provisions of the CPTPP if they were more easily understood,
or resources to help companies utilize these provisions were more easily accessible? (Select all that apply).

47%

Services
Data flow

41%

Basic mobility (visa)

41%
36%

IP protections

34%

Goods
Investment

30%

Standards

30%
17%

Not applicable

Figure 7
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Most companies agree that the inclusion of more countries would affect their perception of the CPTPP
(Figure 8), mostly for the better. Notably, 65% would reconsider their views about agreement should the
U.S. or China join. The results also suggest the economic importance of Malaysia and Indonesia; 76%
would find the CPTPP more favorable if Malaysia ratified the agreement while 78% believed the
inclusion of Indonesia would better benefit their companies. Their attractiveness also stems partly
from their potential – Malaysia and Indonesia are some of the fastest growing markets in the region.

The addition of more countries would substantially change
how companies view the agreement, mostly for the better.

KEY FINDING 5

If the U.S. were to join,
nearly two-thirds (65%)
would reconsider their
views about the
agreement

If Indonesia, Thailand, the
Philippines or South
Korea were to join, more
than half of those
surveyed (77%, 76%, 66%
and 63% respectively)
believe the agreement
would better benefit their
companies

If Malaysia were to ratify,
approximately threequarters (76%) would
find the CPTPP more
beneficial for their
company

If China were to join,
nearly two-thirds (65%)
would reconsider their
views about the
agreement

Figure 8

KEY FINDING 6
Do you think the recently
concluded RCEP is a more
strategic deal than the CPTPP,
by offering better market
opportunities?

The addition of more countries would substantially change
how companies view the agreement, mostly for the better.

20%

20%

60%
Yes

No

Unsure

Figure 9

Do you think a CPTPP with the
U.S. inside would make the
CPTPP a more attractive trade
agreement for countries than
RCEP? n=22

82%

Yes

No

5%

14%

Unsure

Figure 10
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WHAT HAS BEEN THE IMPACT OF COVID-19 TO HOW
COMPANIES VIEW TRADE DEALS LIKE THE CPTPP?
Rising protectionism, while not solely the result of the COVID-19 pandemic, clearly shapes how
companies view the trade landscape (Figure 11), and trade agreements like the CPTPP are still highly
valued (Figure 14). Projections about the potential impact of protectionism and other COVID-related
disruptions are leading companies to adjust their supply chains, primarily to diversify across the
Asia-Pacific region (Figure 12 and 13).

KEY FINDING 7

Projections about rising protectionism and COVID-related
disruptions are leading companies to adjust their supply
chains.

Do you think protectionism will rise and new trade barriers be put in place in the
Asia-Pacific in a post-COVID-19 world?

Unsure, 24%

Yes, 59%
No, 17%

Figure 11
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Has your company adjusted its supply chain as a direct result of COVID-19?
34%
26%
22%
16%

2%
Yes, we are
already doing so

No, but we
plan to do so

No, but we are
still evaluating
our options

No, we do not
need to adjust
our supply chain

Not applicable

Figure 12

How is your company adjusting or planning to adjust its supply chain? (Select all that apply). n=40

48%

Looking to diversify to another Asia-Pacific country
40%

Re-looking its business strategy in Asia-Pacific
25%

Looking to onshore more operations in other countries outside of Asia-Pacific
18%

Looking to onshore more operations to the U.S.

13%

Other
5%

Fully exit China only
0%

Completely exit Asia-Pacific

Figure 13
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KEY FINDING 8

Despite assumptions about rising protectionism, companies
are still finding trade deals relevant in a post-COVID world.

Has your company re-evaluated the impact of trade deals like the CPTPP as a
direct result of COVID-19?
Yes, 7%

Still re-evaluating, 36%

No, 57%

Figure 14
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CONCLUSION
Overall, companies recognize the potential benefits of trade agreements like the CPTPP, although the
tangible advantages are often less clear. The effectiveness of the agreement has appeared to be
eclipsed by a lack of awareness among businesses – resulting in a relatively low utilization rate.

Increased resources and education on how companies can take advantage of the provisions of the
agreement will be a vital next step. Businesses need to understand not only the tangible, immediate
benefits to their bottom lines, but also how such agreements lay the foundation for regional
cooperation that can have implications beyond immediate trade objectives. The interlocking nature of
commitments outlined in the CPTPP more accurately reflects the realities of globalized 21st century
trade, and the agreement sets up a structural framework to realize economic growth in this context.

Against an increasingly tense geopolitical environment exacerbated by the pandemic, companies have
been redesigning their supply chain models. Trade deals, like the CPTPP, provide avenues for firms to
diversify and are thus seen as relevant even as businesses expect the world to become increasingly
protectionist.
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PROFILE OF RESPONDENTS
Sourced from AmCham’s membership, 111 senior executives completed the 2020 CPTPP Survey. The
survey was open for responses from May 10 – June 7, 2020.

Primary Industry
Services: 48%
Manufacturing: 21%
Technology: 20%
Logistics: 5%
Hospitality: 5%
Other: 3%

Geographic coverage for Singapore office
Singapore only: 8%
ASEAN: 19%
Asia-Pacific: 48%
Global: 25%

Location of company’s global headquarters
United States: 58%
Singapore: 31%
Other: 12%

Number of employees in Southeast Asia
100 people or less: 43%
101 – 1,000: 20%
1,001 – 5,000: 18%
5,000+: 19%
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Established in 1973, the American Chamber of Commerce in Singapore (AmCham Singapore) is the largest and
the most active international business association in Singapore and Southeast Asia, with over 4,700 members
representing nearly 600 companies. Our Chamber is comprised of 14 industry-specific committees: seven
sectoral and seven functional.

AmCham is a forward-thinking, business-progressive association. Our mission is to create value for our
members by providing advocacy, business insights, and connections. Our membership includes American
companies and Singaporean and third-country companies with significant U.S. business interests. AmCham is
an independent, non-partisan business organization. We are a member of the 28-chamber-strong AmChams of
Asia Pacific.

Our goal is to provide the information and facilitate the access and connections that give members insight into
the local, regional, and global operating environment, enhance their four professional capabilities, and enable
them to make well-informed business decisions. For more information about AmCham Singapore, visit
www.amcham.com.sg.

This document contains proprietary research, copyrighted materials, and literary property of The American
Chamber of Commerce in Singapore (AmCham Singapore). It is for the guidance of your company only, and is not
to be copied, quoted without citation, or published without the permission of AmCham Singapore. Accordingly,
international and domestic laws and penalties guaranteeing patent, copyright, trademark, and trade secret
protection secure the ideas, concepts and recommendations related within this document. No change may be
made to this document without the permission of AmCham Singapore.
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